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GOING
GREEN

The Media and
Entertainment World
Shines Spotlight on

Sustainability

By Peter Suciu
TV TECH

Even in the best of times, there are
plenty of short-term reasons not to
consider the greenest option, such
as the expense of replacing legacy
hardware that is doing the job. In
today’s economic climate, going
green is even harder.

“Times of inflation, low growth
and recession are notoriously dif-
ficult times to convince customers
to go with more sustainable op-
tions,” said Tom Kirby, marketing
manager at Altadena, Calif.-based
Nila Inc. “People tend to think
more in terms of short-term gains
than long-term ones. It can be hard
to get them to see just how much
more money they’ll save in five
years or more with sustainable
options. It can also be hard to get
them to look past their own needs
and see the greater needs of the
planet.”

Nila has carved out a niche
in the market by developing and
manufacturing environmentally
sustainable, high-brightness LED
lighting systems that can serve
customers well beyond the present

Developing tools
and practices to

promote conservation
and reusability

day. But challenges remain.

“We know our customers
depend on us for reliability and
sustainability, so we can't hedge
on either. The result has been that
we’ve been much later getting our
new Arina-400 and Zaila-50 prod-
ucts to market than we expected,
but we’d rather have delays than
compromise the quality of our
products,” said Kirby.

There also remains a lot more
“churn” as the market continues
to be driven by the hunt for new
products yet too much hardware
isn’t repairable or upgradable, said
Kirby. “It’s considered disposable,
and it’s largely made from mate-
rials that aren’t recyclable. That’s
frankly unacceptable. Lighting
is a great place to start with sus-
tainable practices because smart
purchases can often be utilized for
decades.”

OFF THE SHELF

Utilizing ready-made equip-
ment can help sustainability
efforts, said Barbara H. Lange,
principal and CEO of Kibol 21,
and moderator of the today’s panel
discussion as part of the NAB

Show’s Excellence in Sustain-
ability Awards ceremony, “The
more you work with off-the-shelf
products — as opposed to custom-
izable offerings — you are helping
to reduce unnecessary waste. We
have to look at energy consump-
tion as an industry across the
entire workflow, even if changing
habits can be challenging.”

66 A common
misconception in the
production space is
that lessening energy
consumption is the
only method of going
“green.”

A common misconception
in the production space is that
lessening energy consumption is
the only method of going “green.”
In fact, that is just one component
of it. So, too, are other factors,
including reducing water usage
and ensuring that today’s racks
of equipment aren’t an electronic

waste, or “e-waste,” problem for
tomorrow.

“We've seen a trend for ev-
eryone to have as small a carbon
footprint as possible,” said Linda
Tadic, founder of archival storage
firm Digital Bedrock, which to
date has preserved 3 PB (para-
bytes) of data for media and
entertainment companies, as well
as for museums, law firms and
nonprofits.

“We think the discussion needs
to turn to the storage waste — and
that includes how water is used
to cool the data centers, but also
how everything doesn’t need to
spin in the cloud if it doesn’t need
to be readily accessible,” Tadic
explained.

Digital Bedrock utilizes LTO
data tape, which isn’t just a form
of storage but also provides long-
term preservation. In addition to
less energy consumption, it also
means there are fewer servers that
require rare earth minerals.

“We can do everything on two
racks, while we might upgrade to
three,” said Tadic. “But the goal is
to consume less. The cloud isn’t
light; it is very heavy.”
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VIRTUAL PRODUCTION

One positive side effect of the
pandemic — which forced produc-
tions to scale back, do more with
less and notably work remotely —
is that those efforts could result
in leaner and, more importantly,
greener productions.

“We're finding that most visual
houses are just a server, and no
one is working there,” said A.J.
Wedding, director and co-founder
of Orbital Virtual Studios. “But
this also means that we learned
that everyone doesn’t need to be in
the office.”

That can not only mean fewer
cars on the road in major urban
centers like Los Angeles, but it

can also open

up a worldwide
. / talent pool, added
// Wedding, who will

discuss the opportuni-
ties for the industry in the
Tuesday session “The Econom-
ic and Sustainable Wins of Virtual
Production.” “The biggest hurdle
is going to be education, but it will
save productions money and,
in the process, use

fewer resources.”
Wedding
will be joined

in the session
by Erik
s  Weaver,

v

6 We've seen a trend
for everyone to have
as small a carbon
footprint as possible.”

LINDA TADIC
FOUNDER, DIGITAL BEDROCK

director of adaptive and virtual
production at Entertainment Tech-
nology Center, and Addy Ghani,
vice president of virtual produc-
tion for disguise.

Weaver said, “OSVP [or on-set
virtual production] allows teams
to work anywhere without flying
large crews to remote locations and
saving all types of carbon footprint.
Picture a team going to Nepal one
week, and south of France next
month. All of this could be done in
a single location.”

Virtualization is part of the new
normal for remote production, as it
can also utilize remote teams from
around the world for asset creation
and post production.

“For example, a team from
Europe will remotely collaborate
with a team from India to build a
photoreal environment for a shoot
that will happen in Los Angeles,”
said Ghani. “Decentralized artist
teams will be managed by small
overhead teams. By digitizing

your production, or a portion of it,
you will now have the flexibility
to take that content to any virtual
production stage.”

Also on Tuesday, the ses-
sion “Changing the Climate of
Hollywood™ will address whether
Hollywood is doing enough to
battle the climate crisis, and it will
include industry insiders who are
eading the efforts to make it a
greener business. @

TO LEARN
MORE

Why Sustainability

in Media Matters

Today | 3—4 p.m.

Main Stage

Panelists will discuss the
state of sustainability in media
today and what it means for
the future. Join Pat Chandler
of Creative Visions, Bleuenn
Le Goffic of Accedo, Lewis
Smithingham of MediaMonks
and moderator Barbara
Lange of Kibo121 for this
session. It will be followed

by the NAB Show Excellence
in Sustainability Awards
ceremony.

TOM KIRBY
MARKETING MANAGER AT NILA INC,

“Sustainability usually results in
minor short-term deficits, which
are far outweighed by long-term
gains, but when resources are in
short supply, it can be difficult
for customers to be objective.”

LINDA TADIC
FOUNDER OF DIGITAL BEDROCK

“The other part of
sustainability is preservation.
Not everything needs to

be on the cloud.”

BARBARA H. LANGE
PRINCIPAL AND CEO, KIBO121

“We need to be more aware
of the topic and take action.
It doesn’t have to be terribly
difficult, as small things can
make a big difference.”

ERIK WEAVER, DIR. OF ADAPTIVE
AND VIRTUAL PRODUCTION AT ETC

“Centralized and controlled
locations fostered by OSVP
halt the massive movement

of gear and people.”





